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ITEM 215 

FOR INFORMATION 
 

Subject:  Special Offerings Management Report through July 2012 
 

General Information 

Initial offering results for 2012 are in-line with expectations.  The Special Offerings team is busy 

planning for new strategies to help us attain the General Assembly-approved goal of increasing receipts to 

$20 million annually by 2020.  Some of these tactics will be seen as soon as this year’s Peacemaking and 

Christmas Joy Offerings.  Online resources will be enhanced for Peacemaking along with individual 

outreach tactics.  These innovations will continue for Christmas Joy and be joined by a print-on-demand 

marketplace to order Offering materials unique to individual congregations and customizable Christmas 

cards for the upcoming holiday season. 

Special Offerings staff is working closely with staff in ministry areas to embrace together the new 

environment for Special Offerings within the Church. 

Project Management 

The 2012 One Great Hour of Sharing receipts are being received. The process for gathering information 

for 2013 Presbyterian OGHS resources is just beginning. Ecumenically produced materials are ready for 

approval. 

The 2012 Pentecost Offering discussion for production of 2013 resources will begin in October. 

“A Season of Peace” for the 2012 Peacemaking Offering is now online. This Season will begin Sunday, 

September 9, and culminate on World Communion Sunday. The resources will include an Introduction to 

“A Season of Peace,” a Bible study, a Peace Fair, and Daily Reflections. A video on Human Trafficking 

is also online. Resources/strategies are currently being written/discussed. Standing orders are being 

shipped.  

The 2012 Christmas Joy Offering resources are currently being designed. The theme is the same as 

2011, “Good News of Great Joy.”  

Production Management 

Beginning with the 2012 Peacemaking Offering, packets are now being mailed using clear-

envelopes/poly bags. The see-through nature of this device now allows for highlighting of the Offering’s 

art, stimulating recipients to open immediately. This measurement resulted in a lower cost for the mailing 

device itself; the leader’s guide back side design/layout incorporates the mail panel, which is being used 

for ink jetting the recipient’s address information. 

Work continues in researching/finding cost savings measures in print and fulfillment that will entice 

donors to participate, thus allowing more funding for ministry areas/recipients. 
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Communication 

Our efforts to increase awareness of the Special Offerings are continuing to be successful. Our utilization 

of sites such as Facebook and Twitter, in addition to our new monthly newsletter, allows us to share 

information with the public that can then be re-shared ad infinitum. The use of Facebook advertisements 

has been especially beneficial in regards to the number of Likes* our page has received (a little over 100 

in October 2011, to over 400 in December, and now more than 800 individuals as of August 2012) and 

the funds we are able to raise via text messaging (over $6,000 in new monies in the past 12 months) 

We are now in the eighth month of the Special Offerings e-newsletter, to which we’ve received an 

overwhelming positive response.  The goal of the newsletter is three fold: to increase knowledge of 

PC(USA) Special Offerings, to encourage emotional investment in Offerings-supported causes, and to 

share stories of how individual congregations across the denomination are utilizing their kept Pentecost 

and Peacemaking Offering receipts as examples to other congregations which may not receive one or both 

of those offerings due to lack of ideas about how to utilize the funds. Like social media, the newsletter 

provides us with an additional avenue to inform constituents of future events, such as the incredibly 

successful fundraiser with the Pittsburgh Pirates we held during the 220
th
 General Assembly (2012). 

*While there is much argument regarding the exact monetary value of a Facebook “like”, it is undeniable 

that the larger the audience, the more funds that can and will be raised through this type of channel. 

 

 


